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Situated in Rowland Heights, Tawa Marketplace is
nestled in a community built on tradition and
generational familiarity. With the mainstay anchor of
99 Ranch Supermarket, TAWA Marketplace offers
expanded upscale services and fast-casual dining.

It gives residents, guests, and visitors an opportunity
to experience all that this burgeoning community has
to offer.

TAWA Marketplace is the ultimate
destination for families to connect,
discover, and enjoy.
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Honoring
the past

to build

a better
future




Tawa

From the very first store in Westminster,
California. 99 Ranch Market has expanded
across 11 states with 59 stores as of today.

West Coast
California: 43 stores
Washington: 2 stores
Nevada: 3 stores
Arizona: 1 store
Oregon: 1 store
Texas: 7 stores

East Coast
New Jersey: 3 stores
New York: 1 store
Massachusetts: 1 store
Virginia: 1 store
Marvliand 1 store
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Tawa Marketplace

A new elevated 99 Ranch Market will
spark the transformation of the property’s
modern redevelopment




Featuring a refined line up of
curated tenants and new amenities

Tawa Marketplace



Tawa Marketplace
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Infroducing a new contemporary
shopping hall with a grand entrance



Rowland Heights
Consumer

Upscale Avenues

Ambitious married couples with kids in : ' ! . //
older prosperous suburban enclaves. J-

*Over 50% of population

Middle Ground Millennial Sprouhng Explorers

30 somethings | Established diversity,
Educated and undecided young homeowqers vl
multi-lingual families

Affluent Estates

Married Couples with
established wealth, educated
and well-traveled

Booming Hospitality Scene

Expanding upscale offerings,
& hotel clusters nearby

o’ . Next Wave

Urban occupants with young,
diverse, hard-working families




$153,251
Averqge
Household Income
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Population

310,857
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Close to 600k
- population in

" 10 mile radius
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$3.43B

_ Retail
: -'ﬁ Expenditure ‘

MedicmAge 90’876
406 Households

83.2%

Family
Households

qfnlly
4‘ ‘ ? Households
" with Children

Rowland Heights
Demographics
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A comfortable setting
with furnishings that
encourage extended
stays and shared
moments.
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Re-creatfing a new
interior market hall
with exciting shop and
kiosk opportunities.




Creating new
interior gathering
spaces that invite
people to stay,
visit, work, relax,
stroll, meet up,
work and enjoy.




A refined shopping
center which will fill i

a void in the community  eme
while offering a sense -
of place and new
experiences.
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